


Our Upscale Demographics:
Our audience is affluent, well-educated, 
media-savvy and LOCAL!

LANG newspaper websites:
• 52% female / 48% male
• 81% are under age 54
• Median HHI: $88,200
• 78% college educated
• 66% are LOCAL L.A. residents
• Average weekly time online: 17 hrs.

LA.COM website:
• 76% female / 24% male
• Average age of 31
• Median HHI: $71,500
• 93% college educated
• 65% LOCAL L.A. residents
• Average weekly time online: 16 hrs. 

Our users are L.A. LOCAL! 

• 66% of LANG newspaper website users come 
   from the L.A. market compared to only 26% 
   of latimes.com users

• 69% of LANG website users have not visited 
   latimes.com in the last 30 days*



Our powerful media partnerships:

LANG & LA.COM Network, together with Yahoo!, 
reach nearly 9 in 10 market adults!

Among total LANG Market adults, our reach is 
impressive. Alone, Los Angeles Newspaper Group 
Interactive & Print reaches 62% of market adults.  
With Yahoo!, LANG Market reach climbs to 86%.

Total Adult Reach in LANG Market (adults 18+)

86%



Our precise targeting capabilities:
Partnered with Yahoo! — we can locate your most valued
customers and increase your ROI.

Behavioral Targeting
As users travel the Internet, Yahoo! learns more about them, tracking
movements and categorizing their interests and behavior. We aggregate
what we learn to deliver audiences you want to reach -- delivering
the RIGHT AD to the RIGHT PERSON at the RIGHT TIME!

Other forms of targeting include:

• Demographic Targeting — Customize to a specific gender, age or income

• Geographic Targeting — Targeting user location to increase accuracy

• Time-of-Day Targeting — Control when a user can view your ad

• Technographic Targeting — Target high-tech consumers with rich media

• Frequency Cap Targeting - Reduce waste by limiting the number of
   times users see your message by day, week or month



Our sponsorship opportunities:
The LA.COM Network now offers a tremendous variety of ways 
to reach targeted audiences!

• Traditional banner ads

• Rich media (online video advertising)

• Photo gallery sponsorships on LANG websites & LA.com

• Blogs 
  (hone in on a specifi c category to reach a highly specialized audience)

• Email blasts

• LA.com newsletters 
   (nightlife, shopping & fashion, dining, commuting)

• Search engine marketing

• Behavioral targeting to specify over 400 targets within 
   the L.A. DMA

Also available for new clientele:
• Exclusive sports team packages — 

   (Dodgers, Chivas USA + tennis & golf)


